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Automotive Aftermarket

ompetition is getting

stiff among automotive

aftermarket companies,

with more and more

parts coming into the

marketplace and the

growing influx of parts made overseas.

Companies are doing more creative pro-

motions, advertising and marketing cam-

paigns with tighter budgets and coming

out with fresh, hard-hitting, unique
efforts that definitely make an impact.

In honor of the competition among

these aftermarket companies, we are

proud to present the 13th annual Global

Design Awards, highlighting ingenuity

and creativity in today’s marketplace.

Whether it’s a new Web site or reinvent-

ed packaging for a part or an advertis-
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ing campaign seen on the pages of busi-
ness and consumer magazines, these
companies and agencies are doing
tremendous work in light of shrinking
budgets and increasing competition.

The award was launched in an effort
to recognize some of the most notable
marketing and advertising innovators in the
industry. Six campaign pieces were named
Best of Show for 2007, while 34 Gold,
Silver and Bronze awards were presented
to companies and their respective agencies.
In addition to these awards, 20 Honorable
Mention classifications were awarded to
companies. A number of businesses
received multiple awards for their cam-
paigns, many in the same category.

Nine judges who serve our industry in
different marketing capacities took on the

www.aftermarketbusiness.com

challenge of examining more than 160
award entries. Entrants were asked to pro-
vide 100 words or less of descriptive copy
detailing the strategic purpose or objective
they were trying to achieve with each
entry, and the judges used this criterion in
their evaluation in six key categories:

1. Print Advertising

2. Merchandising/Display

3. Promotions

4. Packaging

5. Brand Logotypes

6. Web sites

So check out the following pages for the
best advertising and promotional material
in the industry. Each winning entry is listed
along with the company’s name, agency’s
name where applicable and category.

This program was made possible by
permission granted from the competition
originator, Murray J. Lubliner &
Associates.

Sponsored by:

automotive
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The judges
Honeywell Consumer
Products Group/Fram
Danbury, Conn.
Visual Concepts Inc.
Web sites

. Lo
Dan Freeman is president )

I..- o E:ll :
and CEO of Automotive b ek Your Ride Ready
Parts Associates (APA). e

Ed Rammel is vice president = C } '-'__.—'. 3
of marketing for Dayco -~ — reyrr
Products, LLC. § 4 E""'ﬂ'.'

v

Mark Boyle is director of
Visteon's aftermarket sales
and marketing.

Federal-Mogul Corp.
Southfield, Mich.
Tom Myroniak is marketing The Graphics Co.

director for the Specialty Promotion

Equipment Market SPX Corp./Sunpro
Association (SEMA). Charlotte, N.C.

Merchandising/Display

Ray Birden is senior vice
president of marketing at
CARQUEST.

Robert Bosch LLC
Dehorah Castro is president Broadview, Ill.
of Creative Productions. Print

Steven Swadling is
president and CEO of
Advertising, Design &

Solutions, Inc. (ADS Inc.) aaocow

Jerry McCabe is senior vice
president of Business
Architecture for the Affinia
Group Inc.

Michael Quinlan is marketing
manager, customer
satisfaction for AutoZone
Commercial Sales.

Prestolite Wire
Southfield, Mich.
The Academy Group
Packaging

Tenneco/DynoMax
Lake Forest, Ill.
Design Partners, Inc.
Brand Logotypes
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ahead of the

Robert Bosch LLC
Broadview, Ill.
JWT Detroit
Print

Permatex, Inc.
Hartford, Conn.
Print

@ prestolite

ProConned”
lgmitior Wae Sels

Prestolite Wire
Southfield, Mich.

The Academy Group Permatex, Inc.
Hartford, Conn.
Merchandising/Display Web sites

Tenneco/Monroe
Lake Forest, Il. =
Cramer-Krasselt
Print
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